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INTRODUCTION

COMMUNICATING THE ARMY STRONG
CONCEPT MEANS STRIKING A BALANCE

BETWEEN FLEXIBILITY, GIVEN THE
DIFFERENT CHANNELS ACROSS WHICH
THE CONCEPT HAS TO WORK, AND THE
HIGH DEGREE OF CONSISTENCY
NECESSARY FOR INSTANT RECOGNITION.

Regardless of channel, consumers must always
recognise ARMY STRONG. Nothing matters more.
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INTRODUCTION

WHAT'S

THE BIG
IDEA?

Building on the original thought that camo is
the iconic element that can link everything
together, the big idea is to take the next step,
and transform camo into the key structural
element of ARMY STRONG.
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1.0 OVERVIEW

THE FOLLOWING PAGES SHOW
EXAMPLES OF HOW WE COMMUNICATE

ARMY STRONG ACROSS ALL
CHANNELS OF COMMUNICATION.
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1.0 OVERVIEW

As there are many different
formats and media, we have
created a system based on three
levels: high level, mid level and long
form communications.

HIGH LEVEL

High level communication
formats are used to create
high impact and normally
use only one big headline
with no secondary body

copy. Typical examples
are billboards and full

The following pages in this section page adverts.

show how we have applied the
new system to the Army, Special
Missions/AMEDD, Army Reserve,
ROTC and events.

MID LEVEL T —

TO HEAL
Mid level communication
formats are used when there
is a need for additional copy.
These are mostly used for
magazine ads

LONG FORM B a1 SURING
Direct mail, recrmtment. YOURRESIDENCY. *
ads and other content-rich MAKE YOU PROUD.
communication form under s

this category.

@

ARMY STRONG!
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1.1 OVERVIEW - HIGH LEVEL EXAMPLES

BILLBOARDS

ULS.ARMY
ARMY STRONG!
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1.1 OVERVIEW - HIGH LEVEL EXAMPLES

SUBWAY ADS

STAND
UNITED.
" | STAND
STAND UNITED. ; = ' "y PROUD.
STAND PROUD. .. ~ STAND
STAND ARMY : " ——  ARMY
Hi'E STRDNGt

¥ ctamtiioe fo—

ULS.ARMY
ARMY STRONG!
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1.1 OVERVIEW - HIGH LEVEL EXAMPLES

BILLBOARDS

e
P

ULS.ARMY
ARMY STRONG!




1.1 OVERVIEW - HIGH LEVEL EXAMPLES

BILLBOARDS
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1.1 OVERVIEW - HIGH LEVEL EXAMPLES

DPS MAGAZINE ADS

Think about changing the scale of the
imagery to create more dynamic layouts.

e

A
o)

ARMY STRONG!
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1.1 OVERVIEW - HIGH LEVEL EXAMPLES

SINGLE PAGE MAGAZINE ADS

). ¢

al

ULS.ARMY
ARMY STRONG!
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1.1 OVERVIEW -HIGH LEVEL EXAMPLES

BANNERS

ARMY STRONG!




ARMY STRONG. BASIC GUIDELINES. JUNE 2008 13

1.1 OVERVIEW - HIGH LEVEL EXAMPLES

DPS MAGAZINE ADS

\

T
ARMY STRONG:
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1.2 OVERVIEW - MID LEVEL EXAMPLES

DPS MAGAZINE ADS

In this instance, the campaign idea has
dictated the need for a handwritten typeface.
This was reflective of the testimonial nature
of the campaign, the idea being the message
comes from the individual.

NB: In all other instances the Interstate typeface
should be used unless otherwise approved.

ARMY STRONG!
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1.2 OVERVIEW - MID LEVEL EXAMPLES

A1 POSTERS

Klaj Arranid Agnibere DS
Dl & M paltiafac il Surgenn
Brisua frvy M ol Caes. S

RECEIVE $1,600
PER MONTH DURING

Begln your career with experience you
can't gat anywhers else. As a member of
the army health care team, you'll have
access to a wide range of educational
and financial Incentives. What's more
you will receive reqular pay raises and
opportunities for promotion.

You can more easlly keep abreast of the
newest deveolopments and technigues in
your field and associate with the
outstanding professionals in your
specialty. With access to some of the
mest advanced technalogy, You can use
It @nd not have to worry about paying
for it. In addition, you'll be eligible for
low-cost life and dental Insurance and

a generous retirement plan,

Mast importantly, you'll be a
maember of the most advanzed Army
in the world, dedicated te helping
those who are helping defend your
country = U5, Army Soldiers and
their Families. You will enjoy the
pride that comes Irem serving your
country,

Exercise your Strangth to Heal.

To learn more, call SFC Christopher
King at 87T-7T25-1443 or
GZICEusarec.army.mil, or visit us
at healthcaregoarmy.com/medical

A LOT OF
LAWYERS
CAN MAKE
PARTNER.
ONLY A FEW
CAN MAKE
HISTORY.

There's strong. Then there's Army Strong, The Army JAG Corps
provides a unigue opporfenity to practise law. Here you'll be able to gain
raal trial experience from the very beginning, rooted |n & rich tradithon of
excellence and lsndmark cases, (ke the Nuremberg Trials, You'll have
the opportunity 1o makea mark In varfous legal fields Including military
law, civil Iigatian, medical law, international law, labor law and many
others. Il you're ready to excel in an environmenl thal fosters greatness,
your mission startsnow,

For more information about the JAG Corps and internship oppartunities
VIS Wvww.goarmy.com) JAG

ARMY STRONG!
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1.2 OVERVIEW - MID LEVEL EXAMPLES

BILLBOARD AND MAGAZINE ADS

' '\' Sees=ts=ssE===EES f?ﬁfllifllll /A
~s\Wii77

ARMY RESERVE

« STRONG
ONE DAY.
ARMY
STRONG
THE NEXT.

US.ARNY |
ARMY STRONG:
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1.2 OVERVIEW - MID LEVEL EXAMPLES

BLACK AND WHITE ADS

17
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1.3 OVERVIEW - LONG FORM COPY EXAMPLES

DIRECT MAIL

IAY O THE JOB -

T ABOVE EARTH.

ARMY STRONG!
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1.4 OVERVIEW - EXTREME FORMATS (EVENTS)

HORIZONTAL AND VERTICAL BANNERS

. ARMY STRONG

—®

em)  GOARMY.COM

SINGLE HORIZONTAL BANNER

ARMY STRONG.

ARMY STRONG *  ARMY STRONG *  ARMY STRONG *  ARMY STRONG
GOARMY.COM ;s GOARMY.COM ;i GOARMY.COM ;s GOARMY.COM

- \ .
th =~ --..
e iei Ty

‘.’

wie  GOARMY.COM

O
<
>
—
L
(&)
<
O
2
8 N ,ﬁymw bl MEH‘!’STI;H;'FH; ‘ * AF‘!F;#‘STH;DNGN B ARMY; STRONG II* | '

i < STy * ARMY STI * ARMY STRONG *  ARMY STRO
- :

NLoYo
=S8
< Ly
~ o
X0
D3>
<.S
0O
ZZ<
>N
ThE

"OARMY.COM
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ARMY STRONG:
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1.5 OVERVIEW - SIGNAGE

NON PHOTOGRAPHIC SIGNS

20
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2.0 OUR TOOLKIT

OUR

TOOLKIT

|
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2.1 OUR TOOLKIT

HOW TO APPLY THE NEW SYSTEM

22

Our toolkit is based around the five main elements:
1. Logo

2. Digital camo shape

3. Colors

4. Typography

5. Photography

The following pages will show you how to use the new system effectively.

@

ARMY STRONG.

LOGO DIGITAL CAMO SHAPE COLORS

STAND UP.
Ml STAND OUT.
STAND

ARMY
STRONG.

GOARMY.COM

TYPOGRAPHY PHOTOGRAPHY NEW SYSTEM

A
i)

ARMY STRONG!
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3.0 OUR LOGO

|
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3.1 0UR LOGO

The logo for the ARMY STRONG
campaign consists of the two-part
U.S.ARMY patch, and the ARMY
STRONG wordmark.

The logo is applied to all communication materials.

The full color version of the logo should be used
whenever possible. This is supplied as a CMYK file.
There are two versions of the full color version:

1. Full color - Light backgrounds
2. Full color - Dark backgrounds

For some applications, such as newsprint, only
black and white printing is available. There are two
grayscale versions available:

1. Grayscale - Light backgrounds
2. Grayscale - Dark backgrounds

The 'ARMY STRONG' wordmark should always be
locked up with the U.S.ARMY patch.
Do not separate the wordmark from the patch.

MINIMUM SIZE - PRINT

0.8"

®
()

ARMY STRONG.

MINIMUM SIZE - DIGITAL

100 PIXELS

U.S.ARMY

PATCH
ARMY LOGO
STRONG HEIGHT
LOGO

ARMY STRONG e ® 3

WORDMARK  ARMY STRONG. i

PRIMARY LOGO PRIMARY LOGO

NEGATIVE POSITIVE

GRAYSCALE LOGO GRAYSCALE LOGO
NEGATIVE POSITIVE

ARMY STRONG.

<3

A
Em

ARMY STRONG!
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3.2 OUR LOGO - REGISTRATION MARK

When used on a dark background, the registration marks
on the current U.S.ARMY logo are in gold or black on both
the U.S.ARMY patch and the ARMY STRONG wordmark.
We would recommend changing these colorways to the
following:

REGISTRATION MARK LOCKED

UP WITH U.S.ARMY PATCH:

This should be in Army Gold when on a dark background
and black when on a light background. This is for legibility
reasons, as the Army Gold does NOT stand out well on a
white background.

REGISTRATION MARK LOCKED

UP WITH WORDMARK:

The current use of the Army Gold registration mark
visually jars with the wordmark and should therefore
always follow the colorway of the wordmark - Black on a
light background and White on a dark background.

s i

U.S.ARMY
ARMY STRONG.

Gold ®

Gold ®

OLD LOGO ON DARK BACKGROUND

U.S.ARMY

e L i S

ARMY STRONG.

RECOMMENDATION ON
DARK BACKGROUND

Gold ® White ®

J

ARMY STRONG.
A |

WHITE BACKGROUND

®

ARMY STRONG:
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3.3 LOGO SIZES

The ARMY STRONG logo needs
consistent impact and legibility.

To enable this, it's important to use
the logo at the right size relative to
the area on which it appears.

For printed applications, use the quideline given to
determine the right logo size. If the logo size you
require is not provided divide the diagonal (corner
to corner) measurement of the application by 11 and
use that to determine the logo height.

Please note: the size of the ® on logo sizes below
and including 1.4" is adjusted for legibility by 160%.

For digital applications, please refer to section 9 of
this document.

(s

ARMY STRONG.

]

ARMY STRONG.

:
Hil+ ]

U.S.ARMY
ARMY STRONG.

®

H
i+

®

i

ARMY STRONG.

i

®

ARMY STRONG.

®

ULS.ARMY
ARMY STRONG!
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3.4 CLEAR SPACE

The ARMY STRONG logo is
strong and dynamic. It follows
that it should be used clearly,
confidently and consistently on all
applications.

When using the ARMY STRONG logo always
maintain a clear space around it to allow it to sit on
applications uncluttered by other graphic elements.

The clear space for the ARMY STRONG logo is
measured on all four sides by the height of the word
‘ARMY" in ‘"ARMY STRONG' x 2. This clear space
defines the dimensions of the camo shape that
holds the logo relative to the logo itself.

In addition to the logo clear space, any copy that
appears within the camo shapes should also be
clearly and consistently displayed.

All copy should follow the same principles as the
logo, using the height of the word ‘ARMY" x 2 to
define margins.

There should also be a clear space of the word
'ARMY' x 2 between the digital camo and the edge
of the page.

CLEAR SPACE

®

B (U.5.ARMY | S
ARMY STRONG:

EXAMPLE

WITHIN CAMO SHAPE

PAGE
EDGE

STRONG.

GOARMY.COM ARMY
ARMY

ARMY STRONG
RRWY

_STAND UP. &TAND OUT.
w/ESTAND ARMY STRONGE -

GOARMY.COM

%i%

.a- \*

ARMY STRONG:
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3.5 CLEAR SPACE - INCORRECT USE

The examples shown illustrate how easy it is to
destroy the ARMY STRONG look and feel if these
specifications are not followed.

1)
ARMY STRONG:

STAND UP.
STAND OUT.
STAND

ARMY
STRONG.

TOO MUCH CLEAR SPACE

ARMY STRONG.

STAND UP.

STAND OUT.
STAND

ARMY
STRONG.

GOARMY.COM

TOO LITTLE CLEAR SPACE

y

_
(

|

ARMY STRONG.

STAND UP.
STAND OUT.
STAND

ARMY
STRONG.

ELEMENTS NOT CENTERED

ARMY STRONG!
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3.6 OUR LOGO - RELATIONSHIP WITH SUB BRANDS

When used in conjunction with sub brands it is
important to maintain consistent impact and legibility
between the ARMY STRONG logo and any sub brand
it shares space with.

Opposite are the size relationships between
the ARMY RESERVE logo and the ROTC logo.

As the ARMY RESERVE is purely a wordmark it should be
reproduced at 160% the width of the ARMY STRONG logo
so that it visually has the same size relationship.

The ROTC logo is reproduced at exactly the same
width of the ARMY STRONG logo as they are visually
very similar in size and format.

LEADERSH]|

N
2
ol >

). ¢

A

ULS.ARMY
ARMY STRONG!

®
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4.0 DIGITAL CAMO

DIGITAL

CAMO

|
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4.1 DIGITAL CAMO - THE BIG IDEA

The digital camo concept is drawn
from the camouflage fabric worn
by U.S.ARMY Soldiers.

Rather than faithfully reproducing the actual
fabric, which might cause communications to be
recessive given the camouflage function of the
original pattern, the camo shapes used on ARMY
STRONG communications materials are instead
inspired by camouflage fabric. This enables
them to be developed into iconic holding devices
that remind us of camouflage fabric rather than
faithfully reproducing it.

ORIGINAL FABRIC
b T ——

ORIGINAL FABRIC

GRAPHIC REPRESENTATION

NEW SYSTEM FOLLOWING ORIGINAL FABRIC

ARMY STRONG!
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4.2 DIGITAL CAMO

FLEXIBLE ELEMENT

[ e et TR -

Digital camo is a flexible
holding device system that
can be adjusted to work over
varying imagery as well as
different formats.

The configurations below show the
flexibility of the system.

FIXED ELEMENT
DO NOT ADJUST

v

ARMY STRONG!
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4.3 DIGITAL CAMO

When space for additional text is
needed, further camo shapes can

be added to hold the additional text.

Note that in the case of a multi-fold direct mail piece,
the schematics shown indicate juxtaposition of camo
shapes on one ‘page’ (i.e. a single area delineated
from others by folds) of a direct mail piece.

ARMY STRONG!
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4.4 DIGITAL CAMO

To ensure a consistent look
across all applications, rules
have been established to guide
digital camo corner radius
across various format sizes.

The corner radius should be the height of the
‘ARMY’ wordmark, i.e if the height of ARMY
is 10mm, the corner radius is also 10mm. It is
important that this rule is followed so that a
consistent ratio is maintained.

PAGE EDGE

STAND OUT
STAND

ARMY
STRONG.

@

ARMY STRONG!
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4.5 HOW TO CREATE DIGITAL CAMO IN ADOBE ILLUSTRATOR
STEP 1 STEP 2 STEP 3

Draw two separate, overlaying boxes. Under the ‘effect’ menu select Input the relevant corner radius,
Using the pathfinder menu, join the Stylize > Round corners. specific to application size and format.
shapes together and expand.

SN View  Window Help

Apply Round Corners T+ HE
Round Corners.., O ME

|
11}

Round Corners

Radius: [3 mm . (Tl

__ Preview | Cancel |

| Transform | Align | Pathfinder x =

= || Document Rasver Effects Sertings...
iD
Convirt o Shape
Disvort & Transform
Path
Pathfinder
Rasterize...
I A<d Arrowheads..
WG Filters % Drop Shadow..
Warp » Feather...
bnner Glow...
Ouwrter Glow. ..

Effiect Gallery.., Round Cormers...
Artistic Scribble...

Blur

Brush Strokes
Distor
Pinelate
Sharpen
Sketch

Soylize
Temture
Video

yF Yy Yy YyYyvywswvywvwyrTwTew

DO DON'T

B . Scale the artwork in proportion Stretch the artwork

-~y
®

ARMY STRONG!
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5.0 COLOR
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5.1 COLOR

The primary colors used for
the ARMY STRONG identity
are black, gold and white.

These colors should be used for the logo
and typography; they should never be used
for digital camo.

A range of three supporting colors
have been taken from the original
camouflage fabric. They should be
used for all digital camo shapes.

Note: The CMYK colors is a custom breakdown;
it is not a direct conversion of the Pantone colors.

COLOR PALETTE - LOGO & TYPE

ARMY BLACK

BLACK & WHITE
CONVERSION:
100% BLACK

DIGITAL CAMO
COLOR PALETTE

PANTONE
418C

C 59
M 42
Y 58
K 67

R 38
G 88
B 79

BLACK & WHITE
CONVERSION:

85% BLACK

ARMY GOLD

PANTONE 123C

co
M 15
Y 90
K O

BLACK & WHITE

CONVERSION:
20% BLACK

MEDIUM
CAMO

WHITE

PANTONE
WARM GRAY 9C

C 42
M 33
Y 47
K 33

R 130
G 120
B MM

BLACK & WHITE
CONVERSION:

65% BLACK

BLACK & WHITE
CONVERSION:

45% BLACK

). ¢

-

X

ARMY STRONG:

®
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5.2 COLOR

Digital camo shapes are filled
with transparent color when
used with photography.

In order to maintain consistency across all
applications transparency levels have been
set at 70% across all three digital camo

colors. Please use this percentage as a guide.

When selecting which color to use, take
account of the tonality of the image. The
examples shown illustrate some correct and
incorrect color choices.

. STAND

PROUD.

“ STAND

ARMY
STRONG

GOARMY.COM

UNITED.

STAND
PROUD.
STAND

ARMY
STRONG

, 1
\"'., .‘ \
STAND ; !
UNITED. |
STAND
PROUDL.

STAND
ARMY

UNITED.

_ STAMND

PROUD.

" STAND

ARMY
STRONG

GOARMY.COM

.~ STAND
UNITED.

STAND
PROUD.

STAND
ARMY
STRONG

GOARMY.COM

PROUT.
STAD
APMY

S.ARNY |
ARMY STRONG:
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6.0 PHOTOGRAPHY

PHOTOGRAPHY

|
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6.1 PHOTOGRAPHY

PHOTOGRAPHY PLAYS A
VERY IMPORTANT PART IN

THE LOOK AND FEEL OF THE
NEW REFRESHED IDENTITY.

Whether you are using sourced or commissioned
imagery, bear in mind that the images must...




US.ARNY |
ARMY STRONG:
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LOOK

6.2 PHOTOGRAPHY
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NATURAL , [ =4 L ShceD




ARMY STRONG. BASIC GUIDELINES. JUNE 2008 43

6.2 PHOTOGRAPHY

®

ULS.ARMY
ARMY STRONG!
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6.2 PHOTOGRAPHY

DRAMAT'C v N ORDINARY

ARMY STRONG!
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6.2 PHOTOGRAPHY

BE BOLD
ON CROPPING

LS.
ARMY STRONG!
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6.2 PHOTOGRAPHY

DYNAMIC e

ARMY STRONG!
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6.4 PHOTOGRAPHY - CROPPING
Use photography to vary the pace.

Create interest and variation by adopting a
broad range of photographic approaches:
* Context shots

* Dynamic close crops STAND UP. STAND OUT.
* Details STAND ARMY STRONG. -

GOARMY.COM

[ws.amny ]
ARMY STRONG.

PEOPLE PHOTOGRAPHY

Context shots Medium crops Details

CONTEXT PHOTOGRAPHY

Context shots Medium crops Details

USING MULTIPLE IMAGES v

[ws.amny
*  ARMY STRONG:

e ¢ ) ) STAND UP. STAND OUT.
== W STAND ARMY STRONG.

GOARMY.COM

framed within the digital camo shape

' HELPING OUR

SOLDIERS

- WHEN THEY
~  NEEDIT MOST

IS THE
GREATEST
-

(us.ammy )|

ARMY

STRONG.
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7.0 TYPOGRAPHY

TYPOGRAPHY
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71 TYPOGRAPHY

Consistent application of type will
improve the recognition and recall
of ARMY STRONG.

The strong and simple cut of the Interstate typeface
allows information to be clearly legible without
looking tired or dated.

Headlines should always be set in uppercase
Interstate Bold. Body copy should be set in
Interstate Reqular, upper and lowercase. Use of

the italic and condensed Interstate face is NOT
permitted, as is substituting or combining it with
any other font. (Exception: defined communications
around ancillary non-operational roles)

Layouts should always be clean and evenly
balanced, avoiding heavy blocks of text or busy
and illegible combinations of text and imagery.
In addition, titles and bodycopy should be left
aligned at all times and never centered or fully
justified. To keep text consistently tight, kerning
the Interstate copy should ideally be set at -35
and manually adjusted to achieve equal spacing
between characters where necessary.

For digital communications, e.qg. the website,
email newsletters, PowerPoint presentations,
we recommend using Arial.

HAVING A DREAM IS
STRONG. ACHIEVING

AEEDEFEHIJHLHHH PORSTUVIWXYZ
mnopqgrEiuwWXyz
'IE345 %9 .

ABCDEFGHLJKLMNOPQRSTUVWX YZ
abcdelghl]kimnopgrstuiveoyz
123A56TE90

ABCHDEFGHLEL MNOPCRSTINWXY S
abodaefghikimnoporsiuvwy >
123456 Fa54

by
|[EXTITIR
ANBIY STRENEC
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7.2 TYPOGRAPHY
Use typography sensitively to HIGH LEVEL
work with photoqraphy. High level communication '_‘E A

formats are used to create
high impact and normally
use only one big headline
with no secondary body
copy. Typical examples

Nevertheless, it's important to keep headline are billboards and full
sizes relative to the ARMY STRONG logo within page adverts.
the three levels of communication illustrated.

X

Precise size specifications for typography have
been deliberately avoided as this would be
unnecessarily restrictive.

MID LEVEL p— — THE STRENGTH
. . . . TO HEAL

Mid level communication AND FOCUS ON

¢ WHAT MATTERS.
formats are used when there i
is a need for additional copy.
These are mostly used for
magazine ads.

LONG FORM PER MONTHBURING
Direct mail, recruitment. YOURRESIDENCY. *
ads and other content-rich MAKE YOU PROUD.
communication form under =

this category.

ARMY STRONG!

ARMY STRONG!
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7.3 TYPOGRAPHY

HIGH LEVEL

®

D

ULS.ARMY
ARMY STRONG!
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7.4 TYPOGRAPHY

MID LEVEL

ARMY STRONG!
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7.5 TYPOGRAPHY

LONG FORM

ARMY STRONG!
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7.6 TYPOGRAPHY - INCORRECT USE

STAND FIRM.
STAND BRAVE.

STAND

ARMY
STRONG.

GOARMY.COM

MAKE A
MAJOR
CONTRIBUTION
TO YOUR
COUNTRY,
YOUR

CAREER AND
YOURSELF.

GOARMY.COM

ARMY STRONG.

o's r{ arf
STANDING UP
FOR YOURSELF
IS STRONG.
STANDING UP

FOR YOUR COUNTRY %
IS ARMY STRONG

ENLIST IN THE U.S. ARMY TODA’¢
AND YOU COULD BE ELIGIBLE fOR:

re)
ARMY STRONG.

Get up to $40,000
today plus money
For college.

ENLIST IN THE U.S. ARMY
TODAY AND YOU COULD
BE ELIGIBLE F!

FOR MORE INFORMATION CONTACT YOUR
NEAREST RECRUITER OR VISIT GOARMY.COM

LA T |

ARMY STRONG.

STAND UNITED.

STAND PROUD.
STAND ARMY
STRONG.

COARMY.COM

ARMY STRONG.

ARMY STRONG!
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8.0 LAYOUT PRINCIPLES

LAYOUT

PRINCIPLES

|

(usarmy)
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8.1 HOW TO CREATE A BILLBOARD ADVERTISEMENT

CREATING A LEVEL 1 BILLBOARD

STEP 1: STEP 2: STEP 3: STEP 4:

CHOOSE CORRECT LOGO SIZE. CREATE DIGITAL CAMO SHAPE WITH PLACE DIGITAL CAMO SHAPE/LOGO ADJUST SHAPE TO ACCOMMODATE
CORRECT CLEAR SPACE / CORNER RADIUS. ON TO IMAGE AND SELECT SHAPE COLORWAY IMAGE CROP AND HEADLINE CONTENT.
BILLBOARD SIZE = 32 SHEET (160""x120"") ENSURE CORRECT CLEAR SPACE

DIAGONAL LENGTH = 200" AROUND ALL COPY.
LOGO SIZE = 200"/11=18"

W

ARMY STRONG.

N - "' ANOTHER DAY
ARMY STRONG: x y (AN A . ON THE JOB -
- ’ - 2 <. ) 10,000 FEET
ABOVE EARTH.

GOARMY.COM

ARMY STRONG!
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8.1 HOW TO CREATE A MAGAZINE ADVERTISEMENT

CREATING A LEVEL 1 MAGAZINE ADVERTISEMENT

STEP 1:

CHOOSE CORRECT LOGO SIZE.

LETTER/MAGAZINE
LOGO SIZE =1.4"

@

ARMY STRONG.

STEP 2: STEP 3: STEP 4:

CREATE DIGITAL CAMO SHAPE WITH PLACE DIGITAL CAMO SHAPE/LOGO ADJUST SHAPE TO ACCOMMODATE

CORRECT CLEAR SPACE / CORNER RADIUS. ON TO IMAGE AND SELECT SHAPE COLORWAY IMAGE CROP AND HEADLINE CONTENT.
ENSURE CORRECT CLEAR SPACE
AROUND ALL COPY.

ARMY STRONG.

(w5 amm |
ARMY STRONG.

j: 1l|r:|
ARMY STRONG: STAND UP. STAND OUT.
STAND ARMY STRONG.

GOARMY.COM

<3

al

ULS.ARMY
ARMY STRONG!

®
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8.1 HOW TO CREATE A MAGAZINE ADVERTISEMENT

CREATING A LEVEL 2 BLACK AND WHITE MAGAZINE ADVERTISEMENT

STEP 1: STEP 2: STEP 3: STEP 4:

USE THE BLACK AND WHITE LOGO AND CREATE DIGITAL CAMO SHAPE WITH PLACE DIGITAL CAMO SHAPE/LOGO ADJUST SHAPE TO ACCOMMODATE

CHOOSE THE CORRECT LOGO SIZE. CORRECT CLEAR SPACE / CORNER RADIUS. ON TO IMAGE AND SELECT SHAPE COLORWAY IMAGE CROP AND HEADLINE CONTENT.
ENSURE CORRECT CLEAR SPACE

LETTER/MAGAZINE AROUND ALL COPY.

LOGO SIZE =1.4"

1.4"

(us.army | f
ARMY STRONG! | u.s.nnmv |
ARMY STRONG:

'
'
i
[
[
(
¥
f
’
'
'

THE BONUS WILL HELP
| TODAY. THE STRENGTH
J ) L I 4 WILL LAST A LIFETIME.

GET UP TO $40,000
TODAY PLUS MONEY
FOR COLLEGE.

ENLIST IN THE U.S. ARMY
TODAY AND YOU COULD

| -
S BE ELIGIBLE FOR:

| ‘k « Enlistment bonuses totaling up to $40,000
[}

* Up to $72,900 for college with Army College
Fund and Montgomery Gl Bill

* Up to $65,000 to repay qualifying
student loans

*Up to $4,500 a year tuition assistance
for college while serving

FOR MORE INFORMATION CONTACT
'YOUR NEAREST RECRUITER OR VISIT
GOARMY.COM

WANT A STRONGER FUTURE?
Visit your local recruiter at

700 Robbins Ave,

o call 215-697-4800.

Ask for Captain Clarence Penny
or Captain Donna Sims.

©2007.Pad for by the Uit States Army. A rgtsreserved:

ARMY STRONG. ARMY STRONG.

ARMY STRONG!
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8.1 HOW TO CREATE A MAGAZINE ADVERTISEMENT

CREATING A LEVEL 3 MAGAZINE ADVERTISEMENT

STEP 1:

CHOOSE CORRECT LOGO SIZE.

LETTER/MAGAZINE
LOGO SIZE =1.4"

1.4"

o

~ ARMY STRONG.

STEP 2:

CREATE DIGITAL CAMO SHAPE WITH
CORRECT CLEAR SPACE / CORNER RADIUS.

(v ArmY ]|

ARMY STRONG.

STEP 3:

PLACE DIGITAL CAMO SHAPE/LOGO
ON TO IMAGE AND SELECT SHAPE COLORWAY

ARMY STRONG.

STEP 4:

ADJUST SHAPE TO ACCOMMODATE IMAGE CROP AND

HEADLINE CONTENT. ADD EXTRA DIGITAL CAMO SHAPES TO
ACCOMMODATE ALL COPY. ENSURE CORRECT CLEAR SPACE
AROUND ALL COPY.

RECEIVE $1,600

PER MONTH DURING
YOUR IDENCY.
AND P ARE FOR A
CAREER THAT WILL
MAKE YOU PROUD.

Begin your career with experience you
can't get anywhere else. As a member of
the army health care team, you'll have
access to a wide range of educational
and financial incentives. What's more
you will receive regular pay raises and
opportunities for promotion.

You can more easily keep abreast of the
newest developments and techniques in
your field and associate with the
outstanding professionals in your
specialty. With access to some of the
most advanced technology, you can use
it and not have to worry about paying
for it. In addition, you'll be eligible for
low-cost life and dental insurance and

a generous retirement plan.

Most importantly, you'll be a
member of the most advanced Army
in the world, dedicated to helping
those who are helping defend your
country - U.S. Army Soldiers and
their Families. You will enjoy the
pride that comes from serving your
country.

Exercise your Strength to Heal.

To learn more, call SFC Christopher
King at 877-725-1443 or
6Z1C@usarec.army.mil, or visit us
at healthcare.goarmy.com/medical.

/

ARMY STRONG!
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9.0 DIGITAL

DIGITAL

This section outlines the basic principles for digital
media (Web, TV, PowerPoint, etc). These include

logo sizes, banner sizes and the use of the digital
camo across different formats.

|

(usarmy)
ARMY STRONG:
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9.3 DIGITAL - AD UNITS (END FRAMES)

Because of their small size, when creating
banners for online use, it is sometimes not
possible to use the digital camo. Instead, the
banners could have rounded corners to mimic
the look of the digital camo.

RECTANGLES / POP-UP AD UNITS SKYSCRAPER AD UNITS WEB BANNER AD UNITS
300 X 250 250 X 250 160 x 600 120 x 600 468 x 60
MEDIUM RECTANGLE SQUARE POPUP WIDE SKYSCRAPER SKYSCRAPER FULL BANNER
_ ARMY ST RONG. GOARMY.COM
L G )
WJ ARMY STRONG.
== ARMY STRONG:
[.s.nzmv ]
ARMY STRONG: ARMY STRONG: 728 x 90
LEADERBOARD

STAND UP. STAND OUT. 3

STAND ARMY STRONG. ey

GOARMY.COM ARMY STRONG:

STAND UP. STAND OUT.
STAND ARMY STRONG.

GOARMY.COM

O
Z
o
14
=
n
>=
>
14
<

b3
o
Q
>
=
o
<
o
(U]

o
2
|
(7p)
-
-
o
o
2
-
(7p)

STAND UP.

A

ULS.ARMY
ARMY STRONG!
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9.4 DIGITAL - EMAIL NEWSLETTER AND BLOG

EMAIL NEWSLETTER

G alal WD Marchi

<« Wl + 1 e ) rentoa S et oo, iy PCOR e 008

FWD MARCH!

CONNECTING OUR ARMY WITH OUR COMMUNITY

Welcome to FWD MARCH!
A product of B LS. Arey Mlsruitng Dasabon-Dalut, T rewsleBer
Siront B0 of Narm Tacis 8 i coninued sfin dedicated | ihinag B

commimant Ay Soi0ec hive, ROt onTy & B elenis of oor Sousiny
Bl 15 Suikding and IngRenng e bel B Suf Seal commuaes.

ik et 15 Rkt B B APRCIS] FReRIgH

Local Recrulting Mews Armry Mews

ERQe 10 ISAIT HEBOATRND B i "
IR e | N
o o e T P ]

b T
ARMY STRONG.

Tt L5, Arevy recenty
WO T Ay Advaniage
Fisnel (AAFY B isnasaten

ARMY STRONG BLOG
rs - — - —
ann Army Strang Stories BOTC
EXC Ii?| i.Tl 1PN P11 T e NS, OB RORE) ) BB cos S

ARMY STRONG.

AL

ARMY STRONG STORIE

ARMY RESERVE

I am now an Officer

AerrryGlrangRheis. com Homa
T1 Hay 2008

Aipoest Ma

1 hpwe baen commigsianed, | am nge an 3oy in the Ay of the Unied
Tl of Arera

Search

usr geelt Epaaker, Then, MG Wilsm G
pneed o8 fry bark, and C3M Richard Daw

B rg gir, Morastly, whan put in
ot you leck maburity, 80 1 gu

B
I am in & for the real

1 e niat start traising il Movarmiber 2nd, n Tha masn tme, | w8 traeel to

ARMY STRONG!
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9.5 DIGITAL - PRESENTATIONS

POWERPOINT SLIDES

Arial should be used for text in
all PowerPoint presentations.

TITLE PAGE

TITLE PAGE i -

RECRUITMENT PROJECT
PLAN, OVERVIEW AND
RESULTS FOR 2007/08

Prepared by Colonel Simon Jones
For Major Brian Stevens

Strategic Planning and Marketing

10 April 2008

RECRUITMENT PROJECT
PLAN, OVERVIEW AND
RESULTS FOR 2007/08

Prepared by Colonel Simon Jones
For Major Brian Stevens
Strategic Planning and Marketing

= CONTENT PAGE
10 April 2008
| [ []
X
s ammy |
; ARMY STRONG: * This is dummy text it is not meant to be read
S| but is used instead of Lorem ipsom because
1 ©2008 V1 it better represents real copy.

« The line endings are less ragged and the eye
can scan over the text more easily.

« This is dummy text it is not meant to be read
but is used instead of Lorem ipsom.

ARMY STRONG!
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10.0 CONTACT DETAILS

CONTACT

DETAILS

If you need any advice or have any questions about
these guidelines, please contact Susan Kreitzman:
Susan.Kreitzman@mccann.com

|

(usarmy)
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DISCLAIMER

Images used in this document have been selected to provide examples of the kind of imagery that would be on or off brand. No licence for any kind of use is to be implied
from the inclusion of these images in this document. If you wish to reproduce any of the images, please contact Susan Kreitzman at Susan.Kreitzman@mccann.com ‘
|
| ﬁ |
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